
TIME

FALL A
TIME

FALL B
AUG 28 - OCT 19 OCT  23 -  DEC  14

COURSE MIDTERM FINAL MAKE UP CLASS 
ROOM

COURSE MIDTERM FINAL MAKE UP CLASS 
ROOM

15:30-17:00
INTERMEDIATE 

STATISTICS
21/09 19/10 23/10 2 15:30-17:00

RESEARCH 
METHODOLOGY

16/11 14/12 18/12 2

15:30-17:00
MANAGEMENT 

INFORMATION SYSTEMS
21/09 19/10 23/10 1 15:30-17:00

MACROECOMICS 
PRINCIPLES

16/11 14/12 18/12 1

17:00-18:30
METHODS OF 

CALCULUS
21/09 19/10 23/10 2 17:00-18:30 COLLEGE WRITING II 16/11 14/12 18/12 3

17:00-18:30 ETHICS 21/09 19/10 23/10 3 17:00-18:30
HUMAN RELATIONS 

AND 
COMMUNICATIONS

16/11 14/12 18/12 4

17:00-18:30
INTRODUCTION TO 

MARKETING 
21/09 19/10 23/10 4 17:00-18:30 GENERAL  PHYSICS 16/11 14/12 18/12 2

18:30-20:00
INTRODUCTION TO 

BUSINESS
21/09 19/10 23/10 3 18:30-20:00

MODERN LATIN 
AMERICAN HISTORY

16/11 14/12 18/12 1

18:30-20:00
INTRODUCTION TO 

PHILOSOPHY
21/09 19/10 23/10 4 18:30-20:00

PRINCIPLES OF 
ACCOUNTING II

16/11 14/12 18/12 3

18:30-20:00
MANAGEMENT AND 

ORGANIZATION 
BEHAVIOR 

21/09 19/10 23/10 2 18:30-20:00
ENTREPRENEURIAL 

STRATEGY
16/11 14/12 18/12 4

18:30-20:00
LATIN AMERICAN 

POLITICS
21/09 19/10 23/10 1 18:30-20:00 SOCIAL RESPONSIBILITY 16/11 14/12 18/12 2

20:00-21:30 WEATHER AND CLIMATE 21/09 19/10 23/10 1 20:00-21:30 ART APPRECIATION 16/11 14/12 18/12 1

20:00-21:30 MONEY AND BANKING 21/09 19/10 23/10 Lab 20:00-21:30 CONSUMER BEHAVIOR 16/11 14/12 18/12 4

20:00-21:30
SALES AND SALES 

MANAGEMENT
21/09 19/10 23/10 3 20:00-21:30

FINANCIAL MARKETS 
AND INSTITUTIONS

16/11 14/12 18/12 3

Please note: Schedule is subject to change without notice. Please note: Schedule is subject to change without notice.
Students can only take courses according to their specialized academic advice. Students can only take courses according to their specialized academic advice. 


